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BRANDING UPDATE 
March 11, 2024 

  STAFF REPORT 

Agenda Item 7.1  

 

DATE: March 11, 2024   

TO: Sacramento Regional Transit Board of Directors 

FROM: Devra Selenis, VP, Communications and Partnerships 

SUBJ: BRANDING UPDATE 

 
RECOMMENDATION 
 
No Recommendation - For Information Only. 
 
Staff to provide a branding update. 
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Why Branding is Important



History of the SacRT Brand 



No Consistent Design Standard



Project Timeline

In 2022 – Received more than 450 
survey responses and 8 one-on-one 

interviews for a road map to modernized 
the SacRT logo.

January 2024 – February 2024: Second 
internal and external survey on logo 

design. Received more than 400 survey 
responses about the new logo design.

In April 2023 – Transitioned 
to the 50th Anniversary logo. 

Spring/Summer 2024 – Launch 
new brand!



2022 Public Branding Survey



2022 Public Branding Survey

What we heard

Yes: 87%
No: 13%



Evolution vs Revolution

Evolved Logos



What we heard

2022 Public Branding Survey

Evolution: 66%
Revolution: 34%



2022 Public Branding Survey

What we heard

Blue: 73%
Yellow/Gold: 58.7%
Green: 26.8%



2022 Public Branding Survey

What we heard

Landmarks: 28.9%
Connections: 24.7%
Blue & Gold: 26.8%



“With every new program there’s a new logo.”

 “Have one consistent name (SacRT vs SmaRT, GO).”

“Refresh to create a cohesive, clean system.”

“Evolution instead of a revolution.”

“Blue, Gold and white are recognizable.”

“They don’t like the way things are, but they do not like change.”

“Umbrella name SacRT (Keep)!”

“Current logo feels very 80s—or 90s.”

2022 Public Branding Survey



Why Branding is Important

Your brand is more than a logo.
It’s how others perceive you.

Building Consensus

The art of aligning:
-  what you want people to think about your product 
   with …
-  what people actually think about your product



Survey Results = Revitalized Brand Options 



Revitalizing Our Brand 



Survey Results – Revitalized Brand Options 



Survey Results – Revitalized Brand Options 



Survey Results – Revitalized Brand Options 



SacRT Light Rail Lines 



Peer Agency Rail Line Naming 

Transit Agencies Using Color
̶ BART: Red, Orange, Yellow, Green, Blue
̶ Santa Clara VTA: Blue, Orange, Green
̶ MTS (San Diego): Orange, Green, Blue
̶ Trimet (Portland): Blue, Green, Orange, Red, Yellow
̶ DART (Dallas): Orange, Green, Blue, Red
̶ MARTA - Colors (Gold, Red, Green, Blue)
̶ UTA (Utah) - Colors (Blue, Red, Green)
̶ Metro Rail (Houston) - Colors (Red, Green, Purple)
̶ DC Metro – Colors (Red, Orange, Blue, Silver, Yellow, Green)

Transit Agencies Using Letters & Numbers
̶ LA Metro: A-E, K
̶ Sound Transit (Seattle): Letters and Numbers (1 line and T line)
̶ Denver RTD: A-E, G, H 
̶ MTA (New York): Letters and Numbers
̶ SEPTA (Pennsylvania): Names, Numbers and Colors



Survey Results – Revitalized Brand Options 



History of the SacRT Brand 



Revitalizing Our Brand 



Design Language



Branding Applications

Letterhead
Business Cards Annual Report

(front) (back)



Branding Applications



Branding Applications



Branding Applications



Why Branding is Important
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